The purpose of this study was to obtain empirical evidence about the influence of liquidity, corporate social responsibility, earnings management, and firm size against tax aggressiveness on manufacturing companies listed consistently in the Indonesia Stock Exchange during the year 2013-2015. This study used a sample of sixty-four manufacturing companies. This study uses a software program Eviews for data processing. These results indicate that liquidity has an influence on tax aggressiveness, while corporate social responsibility, earnings management, and firm size have no influence on tax aggressiveness.
INTRODUCTION
The government carries out economic development in order to improve the welfare of the entire territory of the state of Indonesia fairly and equitably. For that, it takes a lot of funds and one source of funds to do the development is from natural resources (oil and gas sector and non oil and gas). According to Dewi and Keni (2012: 462) revenues from natural resources have a relatively limited age so that one day will be exhausted and can not be renewed again. Another alternative for the government to obtain development funds is from public dues in the form of taxes, which have a relatively unlimited age given the increasing population in Indonesia and must pay taxes if having income above non-taxable income. These tax revenues will be used to finance development and government expenditures and improve the welfare of all Indonesians.
Tax revenue is Indonesia's most potent source of revenue for now. According to data from the Ministry of Finance of the Republic of Indonesia on taxation revenue of the Republic of Indonesia in 2011-2015, the realization of tax revenue tends to increase from Rp 873,873 billion in 2011 to Rp 1,240,478 billion in 2015 or an increase of 41.95% within 5 years. In fact, the realization of tax revenue is not in accordance with the planned in the budget, where the realization is lower than the budget target. Based on the data in table 1., the percentage of realization of tax revenue from year to year also decreased, from 99.45% in 2011 decreased to 86.14% in 2015. Decrease in the percentage of realization and not reaching the budget on tax revenue is certainly raises questions for the government, the Ministry of Finance, and the Directorate General of Taxes. Source: Ministry of Finance of the Republic of Indonesia (2012) (2013) (2014) (2015) (2016) Governments and companies have different perspectives on taxes. For the government, the tax is the income to be maximized, while for the company, the tax is the burden to be minimized. Tax minimization measures are undertaken by the company in order to gain greater benefits in order to make the owners prosperous. According to Lanis and Richardson (2012: 87) tax aggressiveness becomes a common act by corporate management around the world to minimize corporate taxes.
According Suyanto and Supramono (2012: 167) tax aggressiveness is an act of engineered taxable income undertaken by the company through tax planning activities. Tax planning measures are legal (tax avoidance) and illegal (tax evasion). According to Lanis and Richardson (2012: 87) tax aggressiveness is an act that is considered not socially responsible and does not pay attention to the interests of the community. One of the company's strategies to get a good view of society is through implementation and disclosure of corporate social responsibility.
The results of Lanis and Richardson's research (2012: 105) and Ratmono and Sagala (2015: 27) indicate that companies doing corporate social responsibility tend to avoid tax aggressiveness. The results of Landry et al. (2013: 636) shows that companies that implement corporate social responsibility also conduct tax aggressiveness. The results of Landry et al. (2013) is supported by evidence of tax cases by companies in Indonesia such as PT Bank BCA Tbk. and PT Kaltim Prima Coal.
Research on the factors affecting tax aggressiveness has been widely used but shows inconsistent results. The results of research by Adisamartha and Noviari (2015) , Anita (2015) , and Purwanto (2016) indicate that liquidity has an influence on tax aggressiveness, while the results of Suyanto and Supramono (2012) and Putri (2014) studies show that liquidity has no effect on aggressiveness tax. The results of Lanis and Richardson (2012) and Ratmono and Sagala (2015) indicate that corporate social responsibility has an influence on tax aggressiveness, while the results of research Landry et al. (2013) and Anita (2015) show that corporate social responsibility has no effect on tax aggressiveness.
The results of Suyanto and Supramono (2012) and Purwanto (2016) show that earnings management has an influence on tax aggressiveness, while the results of Putri (2014) and Amril et al. (2015) indicates that earnings management has no effect on tax aggressiveness. The results of Hsieh (2012) , Landry et al. (2013) , Ardyansah and Zulaikha (2014) , and Ratmono and Sagala (2015) indicate that firm size has an influence on tax aggressiveness, while Lanis and Richardson (2012) , Rusydi (2013), and Anita (2015) firm size has no effect on tax aggressiveness.
The Directorate General of Taxes is currently actively increasing tax revenues. If the company does tax aggressiveness will certainly reduce the state revenue that will be used to prosper the community. This research is a replication of Lanis and Richardson (2012) research on the influence of corporate social responsibility towards tax aggressiveness. What distinguishes this research from previous research is the addition of variables such as liquidity, earnings management, and firm size. Based on the above description and inconsistency of the results of previous research, re-conducted research on the influence of liquidity, corporate social responsibility, earnings management, and firm size to tax aggressiveness at manufacturing companies listed on the Indonesia Stock Exchange during 2013-2015.
LITERATURE REVIEW
Tax Aggressiveness. According to Lanis and Richardson (2012: 86) tax aggressiveness is an action taken to reduce taxable income through tax planning activities. According Suyanto and Supramono (2012: 167) tax aggressiveness is an act of engineered taxable income undertaken by the company through tax planning activities.
Companies tend to tax aggressiveness when they receive a large tax burden. According to Lanis and Richardson (2012: 87) tax aggressiveness is an act that is considered socially irresponsible. Companies are deliberately avoiding paying taxes and reducing state revenues to be used for community prosperity. According to Ratmono and Sagala (2015: 17) the company's actions in terms of minimizing tax payments are actually not in line with the views and expectations of the community. This is because the taxes paid by the company have important implications for the public in terms of funding public goods. From the standpoint of stakeholder theory, tax aggressiveness is an act that benefits only the company itself and does not care about other stakeholders including the government and society.
Liquidity. According to Tiaras and Wijaya (2015: 382) liquidity is the ability to be able to meet the short-term obligations of the company. One of the short-term obligations of the company is the tax. According to Suyanto and Supramono (2012: 168) companies that have a high level of liquidity illustrate that the company has a good cash flow and healthy so that the company will not be reluctant to pay all its obligations including taxes. The higher the liquidity the tax aggressiveness will be lower.
Corporate Social Responsibility. Corporate social responsibility is a concept whereby the company has the responsibility of all its stakeholders in all aspects of the company's operations. According to Lanis and Richardson (2012: 87) corporate social responsibility is how companies take into account their social and environmental impacts in how to operate, maximize benefits, and minimize losses.
According to Lanis and Richardson (2012: 87) key factors of success and sustainability of a company can be seen from corporate social responsibility. Lanis and Richardson (2012: 105) state that the higher level of corporate social responsibility disclosure of a company, the lower the degree of tax aggressiveness.
Companies that disclose corporate social responsibility expect to gain legitimacy from the public that the company's activities are in line with society's expectations. According to Ratmono and Sagala (2015: 17) the company tries not to do tax aggressiveness to maintain the legitimacy obtained from corporate social responsibility activities. Tax aggressiveness can damage the corporate image in the eyes of the public. The higher level of corporate social responsibility corporate disclosure then the tax aggressiveness will be lower.
Earnings Management. According to Belkaoui (2004: 456) earnings management is the potential use of accrual management to gain personal gain. According to Belkaoui (2004: 447) there are three underlying hypotheses of profit management action: the bonus plan hypothesis, the debt equity-hypothesis, and the political cost hypothesis. According to Suyanto and Supramono (2012: 168) tax motivation is one of the motivation managers make earnings management. This statement is consistent with the political cost hypothesis of positive accounting theory, in which the firm will make income decreasing to reduce its taxable income. According to Suyanto and Supramono (2012: 168 ) the more aggressive companies do earnings management tax aggressiveness will be higher due to the smaller tax burden.
Firm Size. Firm size is determined by the size of the assets owned by the company. Large companies tend to have large assets. According to Ardyansah and Zulaikha (2014: 2) the greater the number of assets owned, the increased amount of productivity and profit generated by the company, including the tax burden borne by the company. The higher the size of the company the higher the tax aggressiveness.
According to Anita (2015: 12) in general large companies will get greater attention from the tax authorities associated with the profits earned. The height of supervision by the tax authorities on the company will make the company to be more careful in doing corporate tax planning. The higher the size of the company the lower the tax aggressiveness.
Prior Research and Hypothesis Development. Lanis and Richardson (2012) conducted research on the impact of corporate social responsibility on tax aggressiveness. The samples studied were 408 company data registered in Australia during [2008] [2009] . The results showed that corporate social responsibility has an influence on tax aggressiveness.
Hsieh (2012) conducted a study on the factors that affect tax aggressiveness. The samples studied were 421 company data registered at Shanghai Security Exchange and Shenzhen Security Exchange during 1998-2001. The results showed that size, leverage, return on assets, inventory intensity, and capital intensity have an influence on tax aggressiveness. Suyanto and Supramono (2012) conducted research on the influence of liquidity, leverage, independent commissioners, and earnings management against tax aggressiveness. The sample under study is 195 data of manufacturing companies listed on Indonesia Stock Exchange during 2006-2010. The results show that leverage, independent commissioner, and earnings management have an influence on tax aggressiveness, while liquidity has no influence on tax aggressiveness. Landry et al. (2013) conducted a study on the impact of corporate social responsibility on tax aggressiveness. The sample studied was 551 company data listed on the Toronto Stock Exchange during [2004] [2005] [2006] [2007] [2008] . The results show that corporate social responsibility has no effect on tax aggressiveness. Rusydi (2013) conducted a study on the effect of firm size on tax aggressiveness. The sample studied is 204 data of companies listed on Indonesia Stock Exchange during 2010-2012. The results show that firm size has no effect on tax aggressiveness. Ardyansah and Zulaikha (2014) conducted research on the effect of size, leverage, profitability, capital intensity, and independent commissioners against tax aggressiveness. The sample studied is 225 data of manufacturing companies listed on Indonesia Stock Exchange during 2010-2012. The results showed that the size and independent commissioners have an influence on tax aggressiveness, while leverage, profitability, and capital intensity have no influence on tax aggressiveness.
Putri (2014) conducted research on the influence of liquidity, earnings management, and corporate governance to tax aggressiveness. The sample under study is 164 data of manufacturing companies listed on Indonesia Stock Exchange during 2008-2012. The results show that corporate governance has an influence on tax aggressiveness, while liquidity and earnings management have no influence on tax aggressiveness.
Adisamartha and Noviari (2015) conducted research on the effects of liquidity, leverage, inventory intensity, and the intensity of fixed assets against tax aggressiveness. The sample studied is 172 data of manufacturing companies listed on Indonesia Stock Exchange during 2011-2014. The results showed that liquidity and inventory intensity have an influence on tax aggressiveness, while leverage and fixed asset intensity have no effect on tax aggressiveness. Amril et al. (2015) conducted a study on the effect of earnings management and corporate governance on tax aggressiveness. The samples studied are 180 data of manufacturing companies listed on Indonesia Stock Exchange during 2011-2013. The results show that corporate governance has an influence on tax aggressiveness, while earnings management has no effect on tax aggressiveness.
Anita (2015) conducted a study on the impact of corporate social responsibility, leverage, liquidity, and company size on tax aggressiveness. The sample studied is 112 data of real estate and property companies listed on Indonesia Stock Exchange during 2010-2013. The results showed that liquidity has an influence on tax aggressiveness, while corporate social responsibility, leverage, and firm size have no influence on tax aggressiveness. Ratmono and Sagala (2015) conducted research on the impact of corporate social responsibility on tax aggressiveness. The sample studied was 370 non-financial company data listed on the Indonesia Stock Exchange during 2011-2013. The results showed that corporate social responsibility has an influence on tax aggressiveness. Purwanto (2016) conducted research on the influence of liquidity, leverage, earnings management, and fiscal loss compensation against tax aggressiveness. The samples studied are 57 data of agricultural and mining companies listed on Indonesia Stock Exchange during 2011-2013. The results show that liquidity, leverage, and earnings management have an influence on tax aggressiveness, while fiscal loss compensation has no effect on tax aggressiveness.
The relationship between the independent variable and the dependent variable can be illustrated by the research model seen in Figure 1 . Based on the description above, the formulation of the hypothesis is as follows: Ha1: Liquidity has an influence on the tax aggressiveness. Ha2: Corporate social responsibility has an influence on the tax aggressiveness. Ha3: Earnings management has an influence on the tax aggressiveness. Ha4: Firm size has an influence on the tax aggressiveness.
METHODS
Population and Methods of Sampling. The population in this study are all manufacturing companies listed consistently on the Indonesia Stock Exchange during the year 2013-2015. The sample selection using purposive sampling method, meaning that the sample population is a population that meets the criteria that have been determined. Companies that will be used as research samples are companies that have the following criteria: a. The company publishes a complete annual report, b. The company uses the Rupiah currency in its financial reporting, c. The company uses the year ended 31 December, and d. The company had no pre-tax loss.
Operationalization of Research Variables. The dependent variable in this research is tax aggressiveness. The independent variables in this research consist of liquidity, corporate social responsibility, earnings management, and firm size.
Tax Aggressiveness. The dependent variable in this study is the tax aggressiveness given the symbol AGP. The tax aggressiveness measurement scale is a ratio scale. According to Lanis and Richardson (2012: 92) tax aggressiveness using a proxy effective tax rate and formulated as follows:
Liquidity. The measurement scale for liquidity given the symbol LIQ is a ratio scale. According to Putri (2014: 7) liquidity using a proxy current ratio and formulated as follows: Corporate Social Responsibility. The measurement scale for the corporate social responsibility that is symbolized CSR is the ratio scale. Lanis and Richardson (2012: 92) use categorization methods to measure corporate social responsibility, where each item of corporate social responsibility indicator disclosed in the company's annual report will be assigned a value of 1 and vice versa for those not disclosed in the company's annual report will be given a value of 0. Value categorization of corporate social responsibility disclosure of each company will be summed then divided by the total indicator of corporate social responsibility. In this study, corporate social responsibility disclosure indicators will use items compiled by Lanis and Richardson (2012: 93) . According to Lanis and Richardson (2012: 93) this indicator contains 52 items that include: a. Corporate and corporate social responsibility strategy items (8 items), b. Staff strategy items (18 items), c. Social investment items (5 items), d. Environment items (8 items), e. Customer and supplier items (7 items), and f. Community and political involvement items (6 items). According to Lanis and Richardson (2012: 9) corporate social responsibility formulated as follows:
Earnings Management. The measurement scale for earnings management given the symbol DA is a ratio scale. According to Purwanto (2016: 586) earnings management using a proxy discretionary accrual calculated by modified Jones models and formulated as follows:
Description: Dait : Discretionary accruals for firm i in period t; Tait : Total accruals for firm i in period t; Ait-1 : Total assets of firm i in period t-1; NDAit :
Nondiscretionary accruals for firm i in period t; Total accruals (TA) is calculated by:; TAit= NIit -CFOit Total accrual is estimated using ordinary least squares regression equation as follows:
The use of coefficient above produce non-discretionary accrual can be calculated with the following formula: 
Source: EViews Processing Results
To perform the Chow test, besides the pooled least square model, it is necessary to know the fixed effect model. Here is a fixed effect model. First Hypothesis Test. The first alternative hypothesis (Ha1) in this study is that liquidity has an influence on tax aggressiveness. Table 6 . shows that the value of liquidity significance is 0.0061 where this value is smaller than 0.05 so it can be concluded that Ha1 received or in other words liquidity has an influence on tax aggressiveness. Liquidity has a negative effect on tax aggressiveness. If the company's liquidity increases by one unit then the tax aggressiveness will decrease by 0.013756 units. These results are consistent with the results of research conducted by Adisamartha and Noviari (2015) , Anita (2015) , and Purwanto (2016) stating that if the company gets more liquid it will tend to avoid aggressive tax action. Companies that have a high level of liquidity indicate that the company has a number of current assets that many and available to be converted into cash. The cash can be used by the company to settle its obligations including tax obligations. The ability of the company to carry out the obligation makes the company feel unnecessary to tax aggressiveness in order to minimize the amount of tax payable. The company will tend to carry out its tax obligations in a strict and correct manner as it has the ability to pay the tax burden arising from the results of the company's operating profit.
Second Hypothesis Test. The second alternative hypothesis (Ha2) in this study is corporate social responsibility has an influence on tax aggressiveness. Table 6 . shows that the value of corporate social responsibility significance is 0.6899 where this value is greater than 0.05 so it can be concluded that Ha2 is not accepted or in other words corporate social responsibility has no influence on tax aggressiveness.
These results are consistent with the results of research conducted by Landry et al. (2013) and Anita (2015) stating that although a company conducts and discloses corporate social responsibility in its annual report, the company is also active in tax aggressiveness to minimize the amount of tax payable. The inconsistency of the results of this study can be due to the measurement of corporate social responsibility that is seen only the presence or absence of disclosure of an item of social action, rather than judging from the actual actions taken by the company. Companies may simply disclose information about the conduct of the social action, but in practice not necessarily implemented and although implemented, the implementation of social action is not really animated by the company.
The company's social actions do not merely indicate that the company cares and obeys the government. Viewed from the standpoint of stakeholder theory, corporate social responsibility conducted by the company could be just to get the trust of certain stakeholders only. The company carries out corporate social responsibility to keep the close relationship between the company and its stakeholders maintained, especially with those directly benefiting the company, such as customers, investors, employees, and shareholders. For the company, the trust of the parties who have a direct relationship in providing benefits for the company is a thing that must be kept continuously to ensure the sustainability of the company is guaranteed. The government and the tax apparatus are deemed not to provide added value or direct profits to the company, but incur a burden to the company in the form of taxes to be paid.
Third Hypothesis Test. The third alternative hypothesis (Ha3) in this study is earnings management has an influence on tax aggressiveness. Table 6 . shows that the value of significance of earnings management is equal to 0.2074 where this value is greater than 0.05 so it can be concluded that Ha3 is not accepted or in other words earnings management has no effect on tax aggressiveness.
These results are consistent with the results of research conducted by Putri (2014) and Amril et al. (2015) stating that companies that make earnings management may not necessarily tax aggressiveness. The inconsistency of the results of this study could be due to the company's goal in making earnings management is not based on tax motivation. Earnings management actions can be done by the company with the aim of maximizing the number of bonuses for successful performance through increased earnings reporting. Earnings management actions can also be done with the aim of delaying costs or sanctions arising from debt that can hamper management performance by improving earnings reporting.
Fourth Hypothesis Test. The fourth alternative hypothesis (Ha4) in this study is the size of the company has an influence on tax aggressiveness. Table 6 . shows that the significance value of firm size is 0.1534 where this value is greater than 0.05 so it can be concluded that Ha4 is not accepted or in other words firm size has no influence to tax aggressiveness.
The results of this study are consistent with the results of research conducted by Lanis and Richardson (2012) , Rusydi (2013), and Anita (2015) . The inconsistency of the results of this study can be due to both large and small companies continue to aggressive taxes and deliberately avoid tax payments.
CONCLUSION
Liquidity has an effect on tax aggressiveness. The results of this study are consistent with the results of research conducted by Adisamartha and Noviari (2015) , Anita (2015) , and Purwanto (2016) . The results of this study are inconsistent with the results of research conducted by Suyanto and Supramono (2012) and Putri (2014) .
Corporate social responsibility has no effect on tax aggressiveness. The results of this study are consistent with the results of research conducted by Landry et al. (2013) and Anita (2015) . The results of this study are inconsistent with the results of research conducted by Lanis and Richardson (2012) and Ratmono and Sagala (2015) .
Earnings management has no effect on tax aggressiveness. The results of this study are consistent with the results of research conducted by Putri (2014) and Amril et al. (2015) . The results of this study are inconsistent with the results of research conducted by Suyanto and Supramono (2012) and Purwanto (2016) .
Company size has no effect on tax aggressiveness. The results of this study are consistent with the results of research conducted by Lanis and Richardson (2012) , Rusydi (2013), and Anita (2015) . The results of this study are not consistent with the results of research conducted by Hsieh (2012) , Landry et al. (2013) , Ardyansah and Zulaikha (2014) , and Ratmono and Sagala (2015) .
